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ABSTRACT

In this era of technology, the deep penetratiorintérnet has brought many changes in the lives enfpfe.
The www (World Wide Web) has created a new world tma large extent change the attitude and betiaweiopeople all
over the world. Online shopping is one of the atpet the wide spread internet which influenced lifee of common
people. It brings a new dimension in the way peaplgpped. The study reveals that friends, T.V. dthenent, colleague
are the important medium through which they becéandliar about online shopping. ‘Less time’ andsteprice’ are the
important reasons for which they prefer online ghog. They seek variety and online shopping stoféer variety of
products for which they prefer online shopping. iBes that hotel booking, ticketing over internetdmes a day to day
practice now a days. This has tremendously chatiyedhopping behavior of people. A new customeugroOnline
shoppers’ has emerged. Quality, time, style, wardee the important factors for this group of custo. It is important to
study the behaviour of this new group of customkrshis paper an attempt is made to study theraaind behaviour of

online shoppers in Guwahati city of the NER of idi

For this study, non- probability judgemental samglmethod was adopted and the required data wéextenl

through questionnaire. Data gathered were anahhéch reveals important information for businessi$es.
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